
App Store Description
Testing
Goal: Increase number of iOS app 
downloads.

Hypothesis: Clearly explaining core 
product features and delineating 
between free and paid options will 
encourage more users to try the app.

Test: Compared month over month 
downloads with the old app store 
description (month 1) and the new app 
store description (month 2).

Result: App download conversion rate 
increased from 5.88% in month 1 to 
6.24% in month 2.


